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Art of Commercials (AOC) is celebrating its 21st Anniversary at the Hong Kong Arts Centre. Featuring winning TV advertisements ['l] E l:'

from Asia, America and the UK, AOC is a celebration of creativity that is never short of fun and awe/’
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Selected from All Japan Radio Commercials 2010
(60 mins )
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First-class Japanese commercials kill you with :
Star-studded lineup — Takuya Kimura, Satoshi
Tsumabuki, Koyuki, Aoi Miyasaki, Maki Horikita, Yui
Aragaki, or even Takeshi Kitano, Shinichi Tsutsumi, Ken
Watanabe, Koji Yakusho and Toshiyaki Karasawa —
stars of different generations guarantee timeless
glamour.

Deadly cuteness — Apart from lovely young men and
women, animals who speak the human tongue will
catch you off guard.

Supreme wackiness — Comical figures are core to
the formula, while the rocket pop group SMAP nails it
with an odd dance — with style of course.

Japanese aesthetics — \What's edgy is edgy, and the
poetic interludes are justly seasoned to local tastes.
Basically it means entertainment, so act soon !
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Selected from Asia Pacific Advertising Festival 2011

+ AICP Show 2011
(80 mins )
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Coinciding with AICP Show, ADFEST brings us half
way around the globe!

Thai commercials have made their name by jaw-
dropping fun, yet they finally brought home the grand
prize with a thought-provoking ad in the wake of the
red- and yellow shirts protest. The winning entry from
Hong Kong gets a full run with lyrical cinematography
of a hotel ad. Japan the king of oddity catches the
eyeballs with human-giraffe this time, whose hilarity
is only matched by the made-in-India African series.
The AICP Show awards the cream of the industry
from camera works, art direction to sound effects;
cars, wines and sports brands of course gain the
upper hand with loaded luxuries. Willem Dafoe's
versatile portrayals of multiple characters can pass
as a short film; not to mention his phenomenal
reincarnation as a fashion icon. War scenes are epic
as usual, but why are the office ladies, doctors and
construction workers fighting? The best product
demonstration has to go to the mobile commercial
which entered Guinness World Record for smallest
stop-motion animation, shot on the same mobile
phone. The low-budget and student productions will
also knock your socks off — no matter you spend a
dime or a trillion, creativity rules !

2011 British Arrows J& &5 Kk

Selected from British Arrows Awards 2011
(60 mins )
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Refashioned with a new name, British Arrows continue
to offer the best television advertisements of the year
with its signature understated humour. Soft-spoken
sarcasms and over-the-top gags pervade: Smart phones
dumb blond test is just a starter; jockeys' invasion to
the rugby pitch is the odd main, while the grand flash-
mob airport chorus moves you with genuine fun. Don't
miss the latest animations, though the frequenter Sock
Monkey puppet also shows the distinctively British
lingering on tea and tradition. The public service ad in
shocking robbery's guise is definitely the highlight, who
said PSAs have to be didactic and sentimental ?
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Selected from CLIO Awards 2011

+ HK4As Kam Fan Awards 2011
(70 mins )
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Looking for international trends? Then the CLIO Awards
which is known as the Oscars of advertising is not to
be missed. Winning entries from all over the world take
pride in creativity: Kevin Bacon playing Kevin Bacon's
fan effortlessly cooks up a comedy, while there are
cars that take Darth Vader to sell, not to mention the
crazy powerpoint and emoticon adventures! You will
also find low-tech test could be the best promation for
high-tech gadgets, but extravagance is never in short
supply with blockbusters starring C.Ronaldo, Wayne
Rodney and more !

HK4As Kam Fan Award-winning works will also be
presented. Imbued with local flavor, it could be so
intimate.
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Consider melting 4D, viral videos, guerilla advertising in a pot — cross-media advertising
has often been a source of surprise nowadays. We have cordially invited Budming, the
Creative Director of Next Media, to give an in-depth analysis on this new and burgeoning
phenomenon.

AR Date & Tme 4.12.2011 4:30pm ~ 6:30pm

o8 Venue agnés b.ERPR (ssumhLEELE)
agnés h. CINEMA ( us of Hong Kong Arts Centre )
#& Speaker 520 Budming =& Conducted in Cantonese

=/E Tickets $20 (355 EmAEZ R A BIEE Available at all URBTIX outlets)
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Budming will take us through time and bring us up to date by dissecting the inner workings
of our contemporary creative advertising industry.

A e Dae & Tme 18.12.2011 4:30pm ~ 6:30pm

185 Venue {TEEHERE (smamd o R EibE)
Eric Hotung Studio (LB of Hong Kong Arts Centre )
B & Speaker Eﬂﬂ Budming B35 Conducted in Cantonese

REAIS » £FISETF Free Admission. First-come-first-served.
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@ 4:30pm ~ 6pm Talk at agnés b. CINEMA @ 4:30pm ~ 6pm Sharing Session at Eric Ho Tung Studio
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