50 Years of Hong Kong and
Taiwanese Animation

Media Plan in Taiwan

Prepared on 5.9.2014



years of cooperation between HK& TW animation production Zﬁ

selected animation titles from HK & TW

days of screenings & exhibition

talks & seminars

exchange platform for animation



3V Occupied and dominated
media

|0 key Paid TV channel groups, and
some independent channels;

strong market demand yet low rating;
90% of coverage (watched yesterday).

Newspaper’: Readership
declining,

yet still as the one of major media to
build coverage

Top 4 dailies hold 87% overall NP
viewing share.
36% coverage (read yesterday)

Digital: The fastest growing medium.

Continuously increase its penetration to
overtake print and magazine

as second most important media following
TV

Around 60% reach (used yesterday)
Mobile Ad is soaring

Magazine: Niche and Cluttered

8,000+ titles registered,

Most of titles without monitored
readership

Around 29% coverage (read lost
month)
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What?



Free paper and magazine to
capture audience riding on local ~
railway and in cultural spots HOW !

Facebook and Youtube to Mobile App banner to
enrich visual and interactive connect audience with similar
experience interest and behavior



Opening: 17/10
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Event Announcement:

AR

- Monthly free magazine
- Full Page Ad

Targeting:

Local leisure visitors,
tourists, culture & arts
practitioners
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Opening: 17/10

Event Teaser:

Facebook page post and ad
Targeting:

Taiwan users with interest in

animation, social events, arts
event, entertainment,

/1 Hong Kong Arts Centre

(EELEBHA AR - —RRENH
FHERIEE !

Demo only




Opening: 17/10

Demo only

Celebrate the opening:

Upaper

-Free daily newspaper
distributed along railway
stations (}Ei#)

-Half page ad to be published
on the 1t weekend of event
(i.e.18/10)

Targeting:

Taiwan readers in railway
stations. Weekend ideas for
local readers. Widen exposure
to mass audience.

Circulation: 200-250k per day



Opening: 17/10

A Constant reminder:

;J St '“- l.. - l- )1 Mobile app banner
| #3C | S ABRLAICHELS
@!! B ERAREGEASE _
Hello Kitty Cubic Camera® Targeting:
el SRS, ML IS0 -Targeting mobile users
v 26,364 interested in animtion, social,

games, video, entertainment
app etc.

-Geographically target users
around event venues (ZE[[]

1914 Al E[ & &R H115)

Demo only




You D

Jay Chouf& 7 ffa-Mine Mine ( B MV )

PSY - GENTLEMAN '2013 PSY CONCERT ZHH0lIXZ (GYMN...

officialpsy & 4 B 3,933,597
172 CID e
an > w o

AR 58RI
MV (S ]
£ ¢ raxashinin
NS ¢ 660 PRI

e Jay Choufti:th A3 E M
Princess
L2 £ VR
NUB 8 : 2209026 %
~JAY CHOU'S
INCOMPARABLE
e el
v ay
a

GANGNAM STYLE (USIASHE) WV

Opening: 17/10

Constant reminder:

Youtube Pre-roll video and
banner ad

Targeting:

-Targeting mobile users
interested in animation, film,
video, entertainment etc.

- Enrich visual and interactive
experience

Demo only



Opening: 17/10

mm OCTWK1 [ OCTWK2 | OCTWK3 | OCTWKA4

Print
Upaper

SABPRIE

Digital &
Social Media

Facebook Ad
Mobile banner

Youtube pre-roll

Estimated Budget: NT$252,000
(~HK$63,000)



TYFEA

(Thank you for being awesome.)




